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Strategy of Polish aerospace industry
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Polish Aerospace Industry
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Aviation Valley structure

International companies
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SME’s (mainly machining)
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Podkarpacie region
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Main activities of Aviation Valley

Education Promotion

Szkoly wyzsze / Aeronet

Investment Network

Central Europe Conference Konferencja ukrainska
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Education, learning, innovation
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Local supply chain

Forging, Ladish Stalowa Wola Bushings , Ultratech

Landing gear, Goodrich Krosno

Polish F 16, englnes assembled in WSK

Krosno
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« Extend the cluster

* Adjust local education system
« Develop international network
« Attract new investors

« Strengthen SME’s

Aviation Valley

ExpoDay

— Organize benchmark visit in Western

Europe

— ldentify new Polish SME’s ready to

go for aerospace

— Attract new foreign SME’s to move to

AV

— Present production volume growth

opportunities

Strategy of Aviation Valley
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